


Music bars instead

of notes, give an
atmosphere of rhythm
and not just melody

A basic book ina
modern and innovative
style, adapted to

the application logo,
simple and clear
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This color gives an atmosphere of

LIFE

JOY
LIGHTNESS
YOUNG

The color yellow is a colorful and varied color,
therefore the emotions it evokes can also be varied
depending on its shade and intensity. In general,
yellow is considered a positive and encouraging
color, associated with the sun, light, energy and joy.
Here are some of the common feelings that the color
yellow can evoke
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Of all the possible colors,
the yellow-banana color was
chosen
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black & white
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Negative

black & white



Different proportions can be used a-Book
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a-Book

a-Book a-Book
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When using a logo with the brand name
above or below the logo

Make sure that the line crossing the dot in the brand name is slightly below
The middle line of the letter B as well as the letter a will be aligned to the middle of the point




Care must be taken!

MM a-Book

° When using a logo with the
m a BOOk brand name next to the logo

Be sure to use the font in its default form so that the
line crossing the point is below the letter B and the
letter A is aligned to the bottom

- D MM a-Book =
T 01 weee




EY v
LI



T




The chosen font is:

Fredoka

Fredoka's bold, bouncy curves radiate cheerful energy.
Its chubby letterforms and quirky details like the
curled "g" grab attention in headlines, adding a playful
touch to your brand voice. Versatile with adjustable
width and weight, Fredoka brings bubbly fun to short
bursts of text, injecting personality into your design.
ISay hello to Fredoka, the font that pops with positivity
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M Font weights
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Sub weights Main weights

regular bold
Light medium

the logo's /

weight

For runing text For titels and subtitels
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Charmi

The Thing in the head
will be as the sub color

The color of the eyes
The pupile will be will be a sub color

white

The shdows will be

. . color
The skin color will be

banana yellow as the
logo color

chrami is a camilion representing colorfullness as he is
appears in differnt color that represent the divercity of
emotions the sound and the imagination are creating

Brand
chracter 3




The character of the brand image is one of the most important factors in its
design. He is the one who determines the atmosphere and the message that the

brand conveys. Therefore, it is important to choose a character that is compatible
.with the values of the brand and its target audience
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After we have chosen the nature of the character and its type, we need to create N p= S Iy
several different poses and variations of it. These poses will allow you to use the r.r.ﬁ_ | '1L o ﬁ J%T /
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character in a wide variety of situations, such as advertising ads, a website, an L i - -

application or even a physical product, as well as addressing different and varied
.audiences



When designing a
character for abrand,
there are several
factors to consider.
One of the most
important factors is
creating emotional
states and choosing
a color for the
character. Creating
emotional states The
character'semotional
states are what make
her feel alive and
real. They are also
the ones who help
convey the messages
that the brand wants
.to convey
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